
The Moderating Efect of Fuel Prices On
the Market Value of Fuel Eiciency, Driving

Intensity, and Co2 Emissions

Vlada Pleshcheva (Institute for Marketing Humboldt-University Berlin)
Daniel Klapper (Institute for Marketing Humboldt-University Berlin)

Discussion Paper No. 141

March 8, 2019

Collaborative Research Center Transregio 190 | www.rationality-and-competition.de
Ludwig-Maximilians-Universität München | Humboldt-Universität zu Berlin

Spokesperson: Prof. Dr. Klaus M. Schmidt, University of Munich, 80539 Munich, Germany
+49 (89) 2180 3405 | info@rationality-and-competition.de

www.rationality-and-competition.de
mailto:info@rationality-and-competition.de













































































