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Upcoming Conferences Funded by the CRC 
Date Organizer (Project, Affiliation) Conference Title, Place 

13.07.-14.07.2020 Klaus Schmidt (B01, LMU Munich) 
Simeon Schudy (A04, LMU Munich) 

Workshop on: “Behavior and Incentives”, 
Ohlstadt 

 

Upcoming CRC Guests 
Date Visitor (Affiliation) Details 

20.07.-27.07.2020 Valeria Burdea (University of 
Pittsburgh) 
 

Is visiting B01 at the invitation of Klaus 
Schmidt (B01) 

 

New CRC Discussion Papers 
Number CRC member (Project, Affiliation) Title, Coauthor(s) 

247 Fabian Kosse (A07, LMU Munich) Mentoring and Schooling Decisions: Causal 
Evidence (with Armin Falk and Pia Pinger) 

248 Martin Spann (A05, LMU Munich) Dynamic Pricing in a Digitized World (with 
Bernd Skiera) 

 

New Publications 
Journal, Vol., pp CRC Member (Project, Affiliation) Title, Coauthor(s) 

Marketing ZPF, 42(1), 48-
66 

Daniel Klapper (A05, HU Berlin) The Moderating Effect of Fuel Prices on the 
Market Value of Fuel Economy, Driving 
Intensity, and Co2 Emissions (with Vlada 
Pleshcheva) 

 

New/Leaving CRC Members 
Date CRC Member (Project, Affiliation) Details 

January 2020 Jana Hamdan (A03, DIW and HU 
Berlin) 

New Member 
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Miscellaneous 
Date CRC Member (Project, Affiliation) Details 

May 2020 Gregory Veramendi (A01, LMU 
Munich) 

Has accepted the position of Associate 
Editor for the Journal of Human Capital. 

May 2020 Narine Yegoryan (A05, HU Berlin) Has completed her dissertation and remains 
at the HU Berlin and the CRC as a postdoc at 
the Institute of Marketing.  

June 2020 Daniel Klapper (A05, HU Berlin) The INFORMS Society for Marketing Science 
has recognized the article “A Larger Slices or 
a Larger Pie? An Empirical Investigation of 
Bargaining Power in the Distribution 
Channel”, as a finalist of the 2020 Long Term 
Impact Award. 

 

Please submit the information for the next newsletter by sending a message to 
info@rationality-and-competition.de until July 23, 2020. Thank you! 
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