
Workshop Program

September 13

10:00 - 10:10 Welcome and introductory remarks

10:10 - 10:50 Takashi Shimizu (Kobe)
“How to Really Open the Door: An Economic Analysis on the Risk
of Voice”

10:50 - 11:30 Martin Pollrich (Bonn)
“Sweet Lemons: Mitigating Collusion in Organizations” (with Colin
von Negenborn)

11:30 - 11:50 Coffee break 1

11:50 - 12:30 Si Chen (Bonn)
“Knowing Enough to Think You Are Right” (with Carl Heese)

12:30 - 13:10 Florian Englmaier (LMU Munich)
“A Field Experiment on Leadership and Team Performance in Non-
Routine Analytical Team Tasks” (with Stefan Grimm, Dominik Grothe,
David Schindler, and Simeon Schudy)

13:10 - 14:30 Lunch break 1

14:30 - 15:10 Akifumi Ishihara (Tokyo)
“Formal and Informal Authority in Organizations for Choice and Ex-
ecution” (with Shintaro Miura)

15:10 - 15:50 Francesc Dilme (Bonn)
“Relational Contracts: Public versus Private Savings” (with Daniel
Garrett)

15:50 - 16:10 Coffee break 1

16:10 - 16:50 Keiichi Kawai (UNSW)
“The Optimality of Quota Contracts” (with Pak-Hung Au)

16:50 - 17:30 Fabian Herweg (Bayreuth)
“Bait and Ditch: Consumer Naïvité and Salesforce Incentives”

19:00 - Dinner (speakers and invited guests) �
Location TBA



September 14

9:30 - 10:10 Takuro Yamashita (Toulouse)
“Adverse Selection with Cursed Consumers” (with Takeshi Murooka)

10:10 - 10:50 Roland Strausz (HU Berlin)
“Collective Reputation” (with Volker Nocke)

10:50 - 11:10 Coffee break 1

11:10 - 11:50 Shintaro Miura (Kanagawa)
“Prudence in Persuasion”

11:50 - 12:30 Matthias Lang (LMU Munich)
“Bilateral Trade with Justification”

12:30 - 13:50 Lunch break 1

13:50 - 14:30 Vincent Meisner (TU Berlin)
“School Choice and Loss Aversion” (with Jonas von Wangenheim)

14:30 - 15:10 Takeshi Murooka (Osaka)
“Zero Prices: Optimal Pricing of Experience Goods under Consumer
Dynamic Loss Aversion”

15:10 - 15:30 Coffee break 1

15:30 - 16:10 Klaus Schmidt (LMU Munich)
“Organizational Change and Reference Dependent Preferences”

16:10 - Closing remarks/Adjourn
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